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Post 3-4 Times Per Day 

▪ Post throughout the day to help ensure your ad is always at the top of a prospect’s search results.

▪ Make sure there is at least one hour between posts. Ads posted back to back can lead to ghosting 
issues. This is a top reason for getting ghosted!

▪ Post before the lunch hour and before the end of the day since lunch and early evening are popular 

search times.

▪ Delete as you go.  For every ad you create, delete the previous day’s older ad.
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Accurate Contact Information

▪ Marketing provides Craigslist-specific contact 
information to use in your Craigslist ads. This 
information allows us to track Craigslist engagement 
and lead generation. When someone clicks on the 
tracking URL, the source will continue to be tracked 
once they are on your website.

▪ Always include your Craigslist tracking phone 
number and tracking URL. Do not include alternative 
phone numbers or website URLs. This information can 
be found on the Craigslist Resource Page on Buzz or 
you can click HERE. 
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http://buzz.essex.com/department/marketing/craigslist
https://buzz.essex.com/sites/default/files/assets/documents/Craigslist%20Phone%20Numbers%20and%20Website%20URLs%20%28Buzz%20Feb.2021%29.xlsx


Unique and Specific Content
POSTING TITLES

▪ Remember, the goal of your posting title is to pique prospect interest.

▪ Make sure your main "hero" image complements your posting title.

 Headline type: Unit Focus

 Headline example: Renovated 1bed/1bath with attached garage!

 Hero image: Renovated interior of the unit or exterior image showing garages

 Headline type: Amenity Focus

 Headline example: Everyday is a vacay when lounging at our pool!

 Hero image: Expansive pool

 Headline type: Incentive Focus

 Headline example: Last day to lock in unprecedented savings!

 Pair with promotional graphic that includes actual savings amount such as, "Up to 15% off monthly rent"

 Headline type: Lifestyle Focus

 Headline example: Fluffy and Fifi will love it here!

 Hero image: Photo of dog park, pet spa or stock image of a happy dog February 10, 2021 5



Unique and Specific Content 
BODY CONTENT 
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You know your customers better than anyone! Highlight the things that appeal to them in 

a way that connects with them.

▪ Ensure ads are grammatically correct and free of spelling errors. Grammarly.com is an easy to use, 
free tool that takes only seconds to make sure your ads are in good grammatical shape.

▪ Be friendly! Yes, your ads should be polished and professional but being friendly and real will help you 

connect and make your prospects feel welcomed. Overly "salesy" ads can look like spam or be off-
putting.

▪ What sets a particular apartment apart? You offer more than a 1 bedroom, 700 SF at $1600. Why would 

you want to live in it? Elaborate on what makes it special.

 It's a corner location with an extra living room window that lets the morning sunlight pour in.

 It's a ground floor location, 25' from its assigned parking spot making grocery trips easy to unload.

 It has a large balcony with enough room for an outdoor dining table for six.

http://www.Grammarly.com


Unique and Specific Content 
BODY CONTENT CONTINUED
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▪ Highlight the Essex Difference. Essex offers more than just another 
apartment home. We offer an array programs of services that set 
our communities apart including the 30-Day Satisfaction 
Guarantee, free virtual classes through Home with Essex Live, 24/7 
Maintenance and more! Highlight these programs in some of your 
ads.

▪ Use an array of formats and styles. Different ad styles will appeal to 
different prospects. Plus, a variety of ad styles will decrease your 
likelihood of being ghosted. Use bullets, checkmarks or short 
paragraphs to break up your content. Your ad should be 
informative but concise. Prospects aren't likely to read through 
a large amount of copy.

▪ Emojis can be a fun way to make your Craigslist titles and ads stand 
out. Just use sound judgement when choosing Emojis, do not use 
any potentially inappropriate emojis.



Unique and Specific Content 
SPECIALS AND INCENTIVES

February 10, 2021Annual Review 8

▪ Most prospects on Craigslist are looking for value.

 Craigslist is a great place to advertise your community-wide incentives. These are special offers or 
incentives that are typically advertised on your community website as well. Use this as an 

opportunity to demonstrate total savings on that particular unit.

 Example: Receive10% off your monthly rent and $500 off move in costs – a total savings over 
$2500!

 Craigslist also gives you the ability to advertise offers on individual units, such as loss leaders, that 

would not typically be found on your community website. 

 Make sure appropriate approvals have been obtained for all incentives and be sure to include a 

disclaimer with an expiration date – see slide 15.



Unique and Specific Content
KEYWORDS AND PHRASES

▪ Craigslist search results are 
typically driven by the 
filters selected by the user.

▪ Some users may type "keywords" into 
the search area if they are looking 
for something in particular.

▪ Incorporating keywords and phrases 
can help your ads come up in 
search. Think about what words or 
phrases your prospects may Google 
and incorporate some of them into 
your ads. Examples include:

 Nearby employers 

 Points of interest 

 Tailored needs such as large 
dogs welcome or garage 
included
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Unique and Specific Content
GRAPHICS AND OVERLAYS

Marketing offers a variety of graphics that can be used as the main "hero" image in your ads focusing on special 

incentives, holidays or even special programs such as Self-Guided Tours. These can be found on the Craigslist 

Resources Page on Buzz or they may be delivered directly to your community inbox!

Canva.com is another great resource to create professional looking graphics and add overlays onto photos 

downloaded from PhotoShelter. These can be used as main "hero" images on Craigslist and are another great way 

to promote current incentives. Please make sure text on graphics is legible. 

The use of Intellectual Property from other organizations is strictly prohibited. This includes all graphics, designs, 

cartoons, movie/tv characters, etc. belonging to other brands.
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http://buzz.essex.com/department/marketing/craigslist
http://www.canva.com/


Select Images from PhotoShelter

▪ Graphics can be fun and eye-catching but beautiful photography is ALWAYS a good hero image option.

▪ Photos should be included with every ad. All of your professional photography can found in 
PhotoShelter. Should you need to utilize unit-specific photos, please make sure they are of good quality, hi-
resolution, with good lighting.

 https://photos.essex.com Password: Property (case sensitive)

▪ Change up your main or "hero" photo on each ad to avoid ghosting

▪ Showcase what sets you apart from your competitors! Is it your adorable dog park, your newly renovated 
interiors or expansive fitness center? Select photos that make prospects want to see more!

https://photos.essex.com/gallery-list


Select images from Photo Shelter
ADD DYNAMIC VISUALS

The more you can visually 

demonstrate, the more likely a 

prospect will be interested in seeing 
more!

▪ Many of you have personalized video tours on 

your community YouTube channel. These are 

awesome to share! Just include a link to the tour 
in your ad.

▪ The same is true for your 3D virtual tours. Most 

floor plans have now been captured virtually 
along with each set of community amenities.
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Ensure Disclaimers Are Included
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▪ Include floor plan drawings whenever 
possible and be sure to use the newest 
drawings with the disclaimer included.

 These can be found on the Common Drive 
> Marketing – Property Projects > {Your 
Community Name} > Floor Plans. Use the 
files from the most recent year (e.g. 2017 
Floor Plans)

▪ Include the words “Equal Housing 
Opportunity” and “Pricing and 
availability are subject to change"

▪ If you are including a special incentive, 
include the full disclaimer shown on 
your website special banner.



Ghosting

There are few things more frustrating than composing the perfect ad and 
discovering that it has been "Ghosted" or removed from Craigslist.

Here are some of the top reasons your ads are being ghosted:

1. Posting back to back ads. Leave at least 1 hour between posts.

2. Reposting ads or using similar content in ads. Be sure to change up your 
posting title, ad copy and images in every ad.

3. Posting from different computers or posting to multiple accounts. It is best 
to designate one computer for one Craigslist accounts.
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Summary

Utilize best practices with the PAUSE method 
on every post to ensure your have included the 

key components in every ad.

Use the PAUSE Method

Creativity is wonderful but remember that a 
Craigslist ad can be simple AND effective.

Keeping it simple is ok!

Three well-written, well-timed ads per day can 
be incredibly effective.

Think quality over quantity

Contact Marketing@essex.com

Need additional support?
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Click to add text

mailto:Marketing@essex.com

